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N B Handy 
Purchasing Group 

The mission of the N.B. Handy Purchasing Group is to execute top quality purchasing decisions to enhance revenue 
and profitability, support sales, maximize relationships with internal/external customers and vendors utilizing 
committed, highly trained purchasing professionals that ensure N.B. Handy’s company goal as the preferred choice. 
 

  

Department Update 
And the survey says? 

Each year Account Managers, Inside Sales Reps, 
Operations and Product Managers provide 
performance feedback on the purchasing team by 
participating in the Buyer Survey.  
 
Ninety-one responses were received to the 8 question 
survey that addresses product knowledge, job 
knowledge, accuracy, availability and sense of 
urgency.  It also allows responders to comment on 
buyer strengths and areas of opportunity.  All 
responses are reviewed with the Buyer but the identity 
of the responder is kept strictly confidential.  This 
survey information is used as part of the Buyers 
performance evaluation and assist in creating goals 
and developmental plans for the upcoming year.  
 
 Stacey Glass received the highest overall score and 
every Buyer improved their performance over 2012.. 
  
 To those of you that participated in the survey “Thank 
you” for your feedback and for helping us continue 
our pursuit of excellence. 
 

How “Handy” Is This? 

 
“Sick of E-mail Overload?   Join the Revolution!” 

THE HAMSTER REVOLUTION, 2007 
Our department recently read THE HAMSTER REVOLUTION by Mike Song, 
Vicki Halsey & Tim Burress. This book is filled with eye opening and AHA! 
moments. One great eye opener in Chapter 3 is Email Adds Up! If you 
handle an average of 126 emails/day, that is 30,000/year. If you spend an 
average of 2 minutes per e-mail that = 60,000 minutes/year or 1,000 hours 
or 125 days.  Multiply that x $20 (hourly pay) and that is $20,000/year. We 
learned that 1/3 of email traffic can be eliminated or approximately 72 days / 
$6,666.00. 
 

What could you do with 72 days? How can you reduce your email?  
 
Before you send a message, ask yourself is this email: 
1. NEEDED?  Does the recipient truly need this message? (ex: FYI, “Thank 

you”, Redundant) 

2. APPROPRIATE?  Is the message compliant, professional and inoffensive 

3. TARGETED?  Is the message being sent to the right people? Limit use of 

“Reply-to-all” 

Stay tuned for more helpful hints and join THE HAMSTER REVOLUTION!  

 

Blue Chip Buyers       
 

Each month the buyers have to meet the following 
criteria to become a Blue Chip Buyer: 

 
 
*Check out the buyers’ email signature for Blue Chip Buyer Status! 

“Handy” To Know 
 

We would like to extend thanks to all that have watched 
our “Handy” to know videos from last year. We have 
received feedback stating they were very “Handy”. We 
would like to re-revisit some of the videos from 2013 for 
those that didn’t have a chance to review. We HIGHLY 
encourage you to watch them as they will benefit you! 
We promise! 
 

 
 

Don’t forget you can find all GPS videos on lotus notes under NB 
Handy Training, then under Procurement 
Click Here to View Purchase Order Tags 
Click Here to View Ship Branch Doesn’t equal Sell Branch 
 
 
 
 

Click here to view instructional video:  
 
 
 
 

Previous Issues and Videos are located at NB Handy Training under Procurement 

http://www.youtube.com/embed/ZU7-DyPq5r8?autoplay=1&rel=0
https://www.youtube.com/embed/xf5v_XDYM64

